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Mission Statement

To educate and inform participants, 
potential participants, beneficiaries, 

and TSP partners in order that 
participants may take full advantage
of the TSP’s features and benefits in 

meeting their retirement goals.
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Delivery Today

• Traditional Mail and Paper-based Info.

• Electronically (Web; including e-messaging)

• Face-to-Face (Agency/Service invitation)

• Webinars (Sponsored by req. agencies/services)

• Conferences (Presentations and booths)

• Agency/Service Reps (Education and material)

• Phone (Call centers and ThriftLine)
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A Sampling 
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TSP Population

Average ages 
All:          44.5

US:         32.3

FERS:    46.7

CSRS     61.6

No. of active participants
US:          724,000 

FERS:   2,389,000

CSRS:     175,000



The status quo

Risk, the bottom line:

Participants and beneficiaries 
are likely to be less prepared 

for retirement.



Goal

To help participants and beneficiaries 
retire with dignity.

CONNECT!

EDUCATE!

ENGAGE!
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Thinking beyond today!!!

• YouTube – The online video-sharing website. Second largest search engine in 
the world.  As of May 2011, YouTube had 800 million monthly unique users 
worldwide who upload more than 48 hours of video to the site every minute

• Video Clips – Short messages for busy lives. 
- 67% of 18-34-year-olds on YouTube (38.7 million)
- 59% of 35-49 year-olds on YouTube (34.2 million)
- 52% of 50-64 year-olds on YouTube (25.7 million)
- 48% of 65 + year-olds on YouTube (10.9 million)

• Webinars – Webinars and Podcasts used by 69% of professionals surveyed

• Mobile Apps – Mobile devices continue to reshape the way Americans use 
the Internet and the Web. Habitual.  US favorite mobile activities: 67% check bank 
account; 51% conduct bank transactions; 43% budgeting
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More…
Thinking beyond today!!!

E-mail Collection – Among online adults 92% use e-mail; 61% use it 
everyday. (In 2002, 55% of all Americans used e-mail; 70% as of 2011)

Social Media – In 2002, 11% of Internet users visited social network 
sites; 65% as of 2011.  55% of Millennials visit social network sites (several 
times – once per day) spend average of 23 minutes online each day 

Online Transactions – Immediate online help. Potentially, faster 
processing.  Lower error rate and higher acceptance rate. 

Interactive Tools – Calculators, games etc.  Tools to help where 
words fail.
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TSP-70…on paper



TSP-70…the wizard

Wizard



Sneak Peek



Results



Goal

CONNECT!

EDUCATE!

ENGAGE!
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Getting there 

• Comprehensive assessment of current 
products and practices 

• Develop a robust, best in class strategy 
based on results

• Ongoing metrics to maintain effectiveness 

• Develop and acquire resources

• Develop and acquire technology
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A Bonus
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Questions

?




